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EXECUTIVE SUMMARY 

Dr. P. Amala Kumari, Course Director  
 

 Development communication refers to the use of communication to facilitate social 

development.  Social development is about putting people at the centre of development. This 

means a commitment that development processes need to benefit people, particularly but not only 

the poor, but also a recognition that people, and the way they interact in groups and society, and 

the norms that facilitates such interaction.  Social development is also about improving the well-

being of every individual in society so they can reach their full potential. The success of society is 

linked to the well-being of each and every citizen.  

 Development communication engages stakeholders and policy makers, establishes 

conducive environments, assesses risks and opportunities and promotes information exchanges to 

bring about positive social change via sustainable development. Development communication 

techniques include information dissemination and education, behaviour change, social marketing, 

social mobilization, media advocacy, communication for social change and community 

participation.   

The current points of view in development communication to enable the peoples‟ 

participation are broadcasting vs narrowcasting, globalization vs glocalisation, communications 

vs communication, everyday vs professional communication, practical vs theoretical knowledge, 

beyond behavior change and research orientation. Government‟s “Digital India” project launched 

on 1
st
 July 2015 envisions empowering citizens with e-access to government services and 

livelihood related services, among others. The project has three core components, viz. digital 

infrastructure, digital services and digital literacy.  

 WHO says that it is those who write or produce programmes on issues related to 

development are called development communicators. The teachers, scientists and extensionists in 

State Agricultural Universities are development communicators in varied fields of agriculture and 

allied sectors and they should be self-reliant in application of development communication.  

 The challenges in front of us are to provide details of information with regard to location-

specific crop production technology, economics of crop, livestock and fish farming, authorized 

sources of timely availability of standard quality inputs, farm equipment, sprinklers, drippers, 

among others, along with costs, post-harvest management technology, commodity prices, 

https://en.wikipedia.org/wiki/Communication
https://en.wikipedia.org/wiki/Social_development
https://en.wikipedia.org/wiki/Social_development
https://en.wikipedia.org/wiki/Social_development
https://en.wikipedia.org/wiki/Sustainable_development
http://indiamicrofinance.com/digital-india.html
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weather, measures to minimize impact of drought and climate change etc., to all categories of 

stakeholders.  

 The environment and its relation to sustainable agricultural development and food 

production present an enormous challenge. A prime consideration is the proper use and 

conservation of natural resources. Population growth is exerting pressure on natural resources, 

on food production and on the ability of governments to provide basic services and employment 

opportunities. Population growth depends on choices made by individuals. Malnutrition is both 

a cause and a consequence of underdevelopment. Recent decades have seen consistent reductions 

in the daily per caput supply of calories in many countries.  

 Women in development is another priority issue. In many countries, women shoulder 

most of the work in rural areas. Given the opportunity, women have shown themselves again and 

again to be highly responsive and responsible when helped to mobilise themselves, build upon 

available resources and produce sustainable results. Women need to learn additional technical 

and organisational skills and more women are needed at the centre of decision-making. Specific 

challenges where communication is vital include helping women's groups to increase their self-

determination and to broaden the dialogue between the sexes regarding rights, privileges and 

responsibilities. 

 Digitalisation has connected the world one to another. To what extent it is in utilisation is 

a question and to maximise the utilisations is a challenge. There is technology available now to 

combat semantic, demographic and geographic barriers. There are technologies with the 

researchers to encounter a problem. What else is needed now ?   

 This is an hour of convergence- technology convergence, media convergence, strategy 

convergence, which leads to:  

Integrated production: This would ideally foster a more efficient production that would use 

every medium strengthens to offer the most useful information in each of them at the right 

moment.  

Multiskilled professionals : The ideal multiskilled professionals, would be able to produce 

persuasive media products. 

Multiplatform delivery: The maturity of the internet and mobile communications, as well as the 

data-enabled digital television systems, has broadened the range of options for the citizens to 

access the news.  
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Active audience: Qualitative changes in the audience habits and attitudes namely fragmentation, 

specialization and active participation and customization of content and ease the production of 

news that is highly targeted to specific niche audiences. 

With this background, this training programme entitled “New media for development 

communication- measuring tools and techniques was proposed as a 21 day training programme 

with the following objectives and got sanctioned. 

1. To sensitize the participants towards need for application of new media in development    

     communication.  

2. To expose to various new media and impact measuring tools and techniques  

3. To provide hands-on-experience in using new media measuring tools and techniques. 

 All the agriculture universities Vice- Chancellors, Deans of Home science and Directors 

of Extension, training coordinators of at least 40 KVKs were sent the training brochure and 

nomination form by post for deputation of at least two eligible faculty members for the training. 

Initially there was a lot of response from faculty members from all over India and they also sent 

advanced copy of the nomination form. University officials were further contacted by email and 

telephone for deputation of staff. As many as 25 applied for the programme, out  of which 20 

were finally reported. They were from 9 Universities (ANGRAU-2, TNAU-1, Veterinary 

university -2, Animal Fisehry Science, Maharashtra-1, Birsa Agricultural University, Jharkhand-

1, Vasantrao Naik Marathwada Krishi Vidyapeeth, Parbhani-1, SDA University, S.K.Nagar, 

Gujarat-1, Junagadh Agricultural University, Amreli, Gujarat-1and PJTSAU-10)  from 6 states 

(Gujarath, Tamilnadu, Mahrashtra, Jharkand and two telugu states A.P. and Telanagana).  Fifteen 

female and 5 male participants are from three faculties- 10 H.Sc., 5 Agril 4 Veterinary, 

1Agril.Eng. This interdisciplinary composition made the training programme to have versatile 

speakers of varied specilisation.  

 The focus of the training programme was on two major issues- 1. New media for 

development communication. 2. Measuring metrics of the new media products to analyse the 

performance. Focusing these two issues, entire programme is divided into five broader areas, viz., 

Development communication- An over view, New media technologies and Development 

communication , Development communication - Research perspectives, Media in development 

communication and New media interventions and measuring tools and techniques. 

  Topics and relevant speakers are identified for delivery of information, keeping in view 

the Sustainable Development Goals to be achieved by 2030 through a holistic approach. A total 

of 76 sessions were scheduled, out of which 31 (46 hours) were theoretical and 45 (68 hours) 
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were practical. Among practical orientated sessions 36 hours are devoted for workshop to have 

hands on experience. Speakers aSmtre invited from national institutions like C-DAC, NIN, IIPH, 

IIHFW, NAARM, DRR, IFFCO, HCU, AIR, JNTU, MSSRF, PIB and reputed TV channels like 

ETV, MANA TVetc. and Software development agencies. Two filed visits- one to Eenaadu 

School of Journalism for technology convergence and UNESCO assisted Sangham Community 

Radio Station in Medak district were arranged.  

 The programme was inaugurated by the Chief Guest, Dr. V. Praveen Rao, Hon‟ble Vice 

Chancellor, PJTSAU and key note address was delivered by Dr. Kanchan K. Mallik, Associate 

Professor and Faculty Fellow, UNESCO Chair on Community Media, University of Hyderabad, 

while Dr. A. Mrunalini, Associate Dean and Dean Home Science i/c, College of Home Science as 

special guest. The chief guest directed the participants to integrate agriculture literacy in digital 

media, to enlighten towards agricultural knowledge from the school education level. The guest of 

honour in her key note addressed stressed on the convergence of technology and information for 

overall development.  

 The over view of development communication in India, Government initiatives to 

achieve, the theoretical concept to ascertain people‟s participation  was provided by eminent 

speakers viz., Smt. B. Vijayalakshmi, Principal Technical Officer of prestigious InDg Project of 

C-DAC, Dr. A. Maryswarnalatha, Professor and University Head, Dept. of HECM, PJTSAU. The 

expectations of FAO, WHO and UNICEF were enligtened by Dr. Snehalatha, Development 

consultant, with special references to SDGs. 

 The new media interventions of respective institutions to reach the unreached like IIHW, 

NIN and IIPH in the field of human health and development were shared by Dr. V. Uma Devi, 

Dr. G. Subbarao, and Dr. Suresh Munuswamy who possessed enormous experience in planning, 

execution, monitoring and evaluation.  Dr. Nancy Anabel, Director, Dr. Praveen, Senior 

Programme Manager   and Ms. Sunitha, Content Manger the core faculty of MSSRF, Digital 

Green and IFFCO respectively enlightened the participants by presenting the success of 

interactive portals, videos, mobile information services and apps in sustaining the livelihood 

activities of farmers and farm families.  

 Participants were exposed to new media interventions, devices, tools, policies, 

programmes and ethical issues in print, radio, telecommunication, mobile and television media 

for dissemination of development communication messages. Dr. P.J. Sudhakar, Additional 

Director General, PIB; Dr. G. Nageswara Rao, Principal Eenaadu School of Journalism, Sri. 

Sailesh Reddy, CEO, Mana TV; Sri. M. Ravishankar, Addl. General Manager, BSNL; R. Ravi 



7 
 

Kumar, Head, Corporate Communication, KSK Energy Ventures Ltd and Sri. Chalapati Rao, 

Broad Casting Engineering, AIR were the speakers.  

 With regard to new media products and their metrics, the participants interacted with Web 

portal and blog developers, Social media designers, SMS promoters, Media advertiser, 

Statisticians, Professional photographers etc., who at length explained the processes and 

demonstrated the metrics for measurement of impact. Since content management is one of the 

major issues of concern in any new media product, Dr. Bharath Sontaki, Principal Scientist, 

Extension Systems, NAARM and Dr. Shaik Meera, Principal Scientist, DRR were invited, who 

gave special focus to research issues in new media. As mandatory, pedagogy training sessions 

were organized for  two days, inviting the team of experts form ESM Division, NAARM, who 

included Dr. P. Ramesh, Dr. S. Senthil Vinayagam , Dr GRK Murthy  and Dr.D.Thammi Raju 

Principal Scientists.  

 Visit to Eenaadu School of Journalism to witness the media and content convergence for 

development communication and visit of Sangam Community Radio, Deccan Development 

Society, which is replica of participatory development communication model, created interest, 

enhanced the confidence  and motivated to take the role of development communicator in the era 

of digitalization.     

 Each participant is expected to apply the theoretical knowledge and skills acquainted 

through practical sessions to ascertain hands-on-experience and carry a new media product back 

to home to continue in future. For that purpose blog is provided to every one of them with a sub-

domain of with 500mb space, in the already existing blog of the Dept. of HECM www.hecm.in. 

They were also given facebook account to practice social media promotion and dashboard user 

ID and pass word to check their metrics. The participants though worked for their blogs during 

and after each practical session, but were vigorous during workshop conducted from 3
rd

 to 5
th

, as 

part of the training programme. Based on the need, the relevant experts were once again invited 

during the workshop. Timely support was extended by Sri. Vinith Babu and Sri. B. David Raju, 

by being attending to all the queries of the participants  

 Competition is created among participants by announcing prize to the best blog- 

development and promotion, metrics and content relevancy to SDGs. All the 20 participants 

actively developed blogs, enriched with content, videos, images and photographs and duly 

promoted to achieve metrics. Six best blogs were awarded for excellent development and 

promotion, outstanding analytics and multiple sustainable development goals. Dr. M. Ram 

http://www.hecm.in/
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Prasad, Assistant Professor, Dept. of Soil Science and Dr. Lakshmi Kuchibhotla, Assistant 

Professor, Dept. of Foods and Nutrition achieved for project development and promotion; for 

outstanding metrics Ms. S. Sirisha, dept. of Apparel& Textiles and Dr. Bhawana Asani, Assistant 

Professor, Dept. of Family Resource Management and for incorporating multiple SDGs Dr. V. 

Uma, Assistant Professor, Dept. of Veterinary and animal Husbandry Extension Education and 

Dr. Y. Sivalakshmi,  Assistant Professor, Dept. of Agronomy  were given a digital certificate and 

an independent domain to continue the activities. Their URLs are as follows.Ramprasad-

 www.agriinfotech.in, Uma- www.veterinaryextension.com, Sivalakshmi-www.organicinfo.in, 

Sirisha-www.aptx.in, Lakshmi-www.nutriinfo.in, Bhawana-www.bhawanaasnani.com 

 Valedictory programme of the training programme was conducted on 6
th

 October for which 

was presided over by Dr. P. Mrunalini, Associate Dean & Dean Home Science i/c and Sri. 

Udayshankar, Programme Head, All India Radio, Hyderabad was the chief guest.                                         

Dr. K. Umamaheswari, CAFT director welcomed the gathering and Dr. P. Amala Kumari, Course 

Director presented the training report as well as the projects developed by the participants.  

 

  

http://www.agriinfotech.in/
http://sivalakshmi-www.organicinfo.in/
http://sirisha-www.aptx.in/
http://lakshmi-www.nutriinfo.in/
http://bhawana-www.bhawanaasnani.com/


9 
 

LIST OF PARTICIPANTS 

S. 

No 
Name & Designation Discipline Address 

Email Id &  

Contact No 

1. Mrs. Dr. Bharti,  

Scientist 

Home science Dept. of  Food 

& Nutrition 

Birsa Agricultural University  

KVK, Baliapur, Dhanbad, Jharkhand. 

bhartibau@gmail.com 

0829423260 

2. Dr. Uma. V. 

Assistant Professor 

Dept. of  Veterinary and 

Animal Husbandry Extension 

Education 

Dept. Of Veterinary and Animal 

Husbandry Extension Education, 

Veterinary College and Research Institute, 

Namakkal. 

umaavet@gmail.com 

09442124777 

3. Dr. Madhumati Vithalrao. Kulkarni 

Assistant Professor 

Dept. of  Extension Education Vasantrao Naik Marathwada Krishi 

Vidyapeeth, Parbhani 

Maharashtra. 

mdhmti@rediffmail.com 

09421387251 

4. Dr. Neeta Khandelwal 

Assistant Professor 

Dept. of  Home Science 

Extension 

Department of Home Science Extension 

Education, ASPEE College of Home 

Science & Nutrition, SDA University, 

S.K.Nagar, Gujarat 

neeta.udr@gmail.com 

08469081951 

 

 

5. Dr. Dhanasree Kuna 

Assistant Professor 

Dept. of  Home Science 

Extension 

Acharya N.G.Ranga Agricultural 

University, College of Home Science, 

Guntur, AP 

dhana.sree1@gmail. com 

09494192229 

6. Dr. Lakshmi Kuchibhotla 

Assistant Professor 

Dept. of  Foods  

& 

 Nutrition 

Acharya N.G.Ranga Agricultural 

University, College of Home Science, 

Guntur, AP 

lakshmi.kuchibhotla@gm

ail.com 

9989993506 

 

7. Dr. Bhawana Asnani 

Assistant Professor 

Dept. of  

Family Resource Management 

Polytechnic in Home Science, Junagadh 

Agricultural University, Amreli, Gujarat 

bhawana_asnani@yahoo.

com 

07359199476 

09460913050 
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8. Dr. Sanjay Maroti Godbole 

Farm manager/ Assistant Professor 

Dept. of  Veterinary 

microbiology 

Maharashtra animal and fishery sciences 

university, Nagpur. 

drsanjaygodbole@rediffm

ail.com 

09922670076 

9. Dr. B. Padmaja 

Associate Professor 

Dept. of  Agronomy 

 

Agricultural College, PJTSAU, Jagtial, 

Karimnagar, Telangana State 

505329 

bhimireddymaduri@gmail

.com 

9440040605 

10. Ms. S. Sirisha Deepthi 

Assistant Professor 

 

Dept. of  Apparel  

& 

Textiles 

 

College of Home Science, PJTSAU 

Saifabad, Hyderabad. 

 

ssdeepthi@gmail.com 

 

7799556662 

11. Dr. Jessie Suneetha.W 

Assistant Professor 

Dept. of  Foods 

 & 

Nutrition 

Post Graduate and Research Centre, 

PJTSAU 

Rajendranagar, Hyderabad-500030 

wjsuneetha@gmail.com 

9849308363 

12. Dr. R. Neela Rani 

Associate  Professor 

Dept. of  Extension and 

Communication Management 

College of Home Science, PJTSAU 

,Saifabad, Hyderabad.  

neelar47@gmail.com 

9550704672 

13. Dr. Y. Siva Lakshmi 

Scientist 

Dept. of  Agronomy Agricultural Research Station, Tornala, 

Siddipet (M), Medak (Dt). 

siva_yettapu@rediffmail 

.com  

9949190389 

14. Ms. S.L. Kameswari. 

Assistant Professor 

Dept. of   Extension & 

Communication Management 

College of Home Science, Saifabad, 

Hyderabad, PJTSAU 

kammu_14@yahoo.co.uk 

9490797922 

15. Mr. V. Sudhakar  

Public Relation Officer 

Mass Communication 

 

Administrative office PJTSAU 

Rajendranagar, Hyderabad-500030 

vannoj_s@ yahoo.co.in 

 

9989623483 

16. Dr. M. Ram Prasad Assistant 

Professor 

Dept. of   Soil Science and 

Agricultural Chemistry 

Agricultural College, PJTSAU 

Aswaraopeta. 

mullapudiramprasad2020

@gmail.com 9848110773 

17. Dr. M. Sreenivasulu 

Associate Professor 

Dept. of   Agricultural 

Extension 

College of Agriculture, PJTSAU, 

Rajendranagar, 

Hyderabad. 

 

msrinu70@gmail.com 

9912385260 
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18. Mrs. P. Srilatha 

 

Assistant Professor 

Dept. of  Food Technology College of Food Science & Technology, 

PJTSAU, Rudrur, 

Nizambad.  

srilatha2708@gmail.com 

9014980120 

19. Dr. G. Swapna 

Assistant Professor 

Dept. of   Pharmacology 

& Toxicology 

College of Veterinary Science, 

Korutla,Karimnagar. 

drswapna74@gmail.com 

9848805886 

20. Dr. K. Vjay 

Assistant Professor 

Livestock Production and 

Management 

Instructional Livestock Farm Complex 

(ILFC) College of Veterinary Science, 

Korutla, Karimnagar. 

vijjuvet@gmail.com 

7032114469 
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LIST OF DROPPED PARTICIPANTS 

S. 

No 
Name & Designation Discipline Address 

Email Id &  

Contact No 

1. Ms. Serene Shekhar,  

Assistant Professor 

Home Science Extension Dept. of Extension, ASPEE College of 

Home Science & Nutrition, SDAU, SK 

Nagar, Dist: Banaskantha, Gujarat 

09510135998, 

shekhar.sdau@gmail.com 

2 Dr. Vijay Prakash Kakani,  

Scientist 

Veterinary Extension Education Krishi Vigyan Kendra, Garikapadu, A.P 09490385909 

drvijaykakani@gmail.com 

3 Mrs. Renu Arya,  

Subject Matter Specialist 

Home Science Extension Behraich (U.P.) (Krishi Vigyan Kendra, 

Berraich (U.P.)), Berraich (U.P.) 

09415046343 

 renupau@gmail.com 

4 Dr. Purva Jaggi,  

Assistant Professor 

Home Management/Family 

Resource Management 

Krishi Vigyan Kendra, Ropar, Punjab 08968947719 

purva_1978@gmail.com 

5 Mr. D.Kumara Swamy,  

Assistant Professor 

Agricultural Economics Agricultural college , Aswaraopet, 

PJTSAU 

9866948395 

 dksagrico@gmail.com 

6 Dr.D.Malaiswamy,  

Assistant professor 

Home Science Extension TNAU, Maduri 09443174312 

 agri_malai@yahoo.co.in 

7 Dr. Arun Jyothi,  

Assistant Professor 

HDFS KVK, Warangal, Veterniary University  9160658558 

jyothipunjala@gmail.com 
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RESOURCE PERSONS 

S.No Speakers Contact  information 

1 Dr. K. UmaMaheswari,  

 

CAFT Director 

kumamaheswari2019@gmail.com  

 9949500753 

2 Smt. B.Vijaya Lakshmi 
 

Principal Technical Officer 

InDg Project  C-DAC 

vijayab@cdac.in  

9490118137 

3. Dr. P. Amala Kumari 

 

Course Director 

amala_puthota@yahoo.com  

9492927422 

4 Dr. A. Mary Swarnalatha 

 

Professor & Head 

Dept. of HECM 

marylatha57@yahoo.co.in  

9849552251 

5 R. Ravi Kumar 

 

Head, Corporate Communication 

KSK Energy Ventures Ltd. Hyderabad 

ravi196@gmail.com 

9618997567 

6 Dr. V. Uma Devi 

 

Assoc. Professor 

IIHFW, Hyderabad 

drvumadevi@yahoo.co.in  

9701375279 

7 Sri. M. Ravishankar 

 

Addl. General Manager 

BSNL Bhavan, Adarsh Nagar, Hyderabad  

mravishankar@bsnl.co.in  

9441400429 

8 Dr. Snehalatha 

  

 

Regional Advisor (South Asia) 

Splash, Ciatel, US 

sneha_sreedhar@yahoo.com  

9000172555 

9 Dr. Suresh 

 

President 

Nutrifi , Hyderabad 

rahul@nutrifi.in  

7032660339 

10 Dr. Kanchan K. Malik 

 

Associate Professor,  

Department of Communication 

Faculty Fellow,  

UNESCO Chair on Community Media  

University of Hyderabad 

Gachibowli, Hyderabad 500046 

kanchank.malik@gmail.com  

9908582613 

mailto:kumamaheswari2019@gmail.com
mailto:vijayab@cdac.in
mailto:amala_puthota@yahoo.com
mailto:marylatha57@yahoo.co.in
mailto:ravi196@gmail.com
mailto:drvumadevi@yahoo.co.in
mailto:mravishankar@bsnl.co.in
mailto:sneha_sreedhar@yahoo.com
mailto:rahul@nutrifi.in
mailto:kanchank.malik@gmail.com
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11 Smt. Narsamma 

 

General Secretary,  

Sangam Radio, Zaheerabad 

Deccan Development Society 

Zaheerabad 

9959868879 

12 Sri. Chalapati Rao 

 

Broad Casting Engineering 

ncraoair@gmail.com  

9849044435 

13 Sri. G. David Raju  

 

Director 

Raise Click Online Solutions Pvt. Ltd. Hyderabad 

david@raiseclick.com  

9948667700 

14 Sri. G. Vinith Babu Director 

Eminent Apps 

Begumpet, Hyderabad. 

vinit@unicsoft.in 

9951997973 

15 Mr. Praveen Kumar 

 

Senior Programme Manager 

Digital green 

9849340254 

16 Sri. G. David Raju  

 

Director 

Raise Click Online Solutions Pvt. Ltd. Hyderabad 

david@raiseclick.com  

9948667700 

17 Ms. G. Sunitha Rani 

 

Content Manager 

IFFCO, Hyderabad 

sunitharaniganta.iksl@iffco.in 

9676453504 

18 Sri. M. Satyanarayan Bhuti 

 

 

Associate Manager 

SMS country, Hyderabad 

satyanarayana.bhuti@smscountry.com 

18 Dr. G.M. Subbarao 

 

Scientist „E‟ 

National Institution of Nutrition 

Hyderabad 

gmsubbarao@gmail.com  

9701933391 

19 Dr. P. Ramesh  

 

Principal Scientist,  

ESM Division  

rameshp@naarm.ernet.in  

20 Dr. S. Senthil Vinayagam 

  

Principal Scientist, ESM Division 

senthil@naarm.ernet.in 

mailto:ncraoair@gmail.com
mailto:david@raiseclick.com
mailto:vinit@unicsoft.in
mailto:david@raiseclick.com
mailto:sunitharaniganta.iksl@iffco.in
mailto:gmsubbarao@gmail.com
mailto:rameshp@naarm.ernet.in
mailto:senthil@naarm.ernet.in
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21 Dr. GRK Murthy 

 

Principal Scientist,  

ESM Division 

murthy@naarm.ernet.in  

9440789649 

22 Dr.D.Thammi Raju 

 

Professor & Principal Scientist,  

NAARM 

dtraju@naarm.ernet.in  

9441491054 

23 Sri Bhikshapati 

 

Social Media Developer 

bhikshu5@gmail.com  

8801476209 

24 Dr. F.L. Sharma 

 

Professor & Head 

Dept. of Extension Education 

Rajasthan College of Agriculture 

Udaipur, Rjasthan 

flsharma2007@rediffmail.com 

09829199742 

25 Dr. Nancy J Anabel 

 

 

Director 

Information Education and Communication 

M. S. Swaminathan Research Foundation  

III Cross Street, Institutional Area  

Taramani, Chennai 600 113, India  

anabel@mssrf.res.in  

9444391467 

26 Dr. Suresh Munuswamy 

 

Assistant Professor,   

Indian Institute of  

Public Health-Hyderabad  

(IIPH-H) 

Program Coordinator, MSc and PhD: Health 

Informatics By PHFI + AcSIR 

s.munuswamy@iiphh.org  

9959560333 

27 Dr. P.J Sudhakar 

 

Additional Director General 

Press Information Bureau 

Ministry of information and Broad Casting 

pjsudhakar@gmail.com  

9494799911 

28 Dr. Shaik Meera 

 

Principal Scientist 

DRR, Hyderabad 

meera.shaik@icar.gov.in  

9000680909 

mailto:murthy@naarm.ernet.in
mailto:dtraju@naarm.ernet.in
mailto:bhikshu5@gmail.com
mailto:flsharma2007@rediffmail.com
mailto:anabel@mssrf.res.in
mailto:s.munuswamy@iiphh.org
mailto:pjsudhakar@gmail.com
mailto:meera.shaik@icar.gov.in
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29 Sri. Sailesh Reddy 

 

C.E.O. 

Mana T.V.  

Telangana Government. 

30 Dr. Bharath  Sontaki 

 

Principal Scientist 

Extension Systems 

NAARM, Hyderabad 

bharatss@naarm.ernet.in  

9440965798 

31 Dr. G. Nageswara  Professor in Statistics (Retd) 

PJTSAU 

gadirajunr@gmail.com  

9908183794 

32 Sri. Chalapati Rao 

 

Broad Casting Engineering 

ncraoair@gmail.com  

9849044435 

33 Sri N. Harish 

 

Asst. Professor 

Dept. of Arts, JNTU 

naredlaharish@yahoo.com 

9966085246 

34 Sri S. Siva Prasad 

 

Asst. Professor 

Dept. of Arts, JNTU 

sivaseeta@gmail.com 

9502481584 

35 Sri N. Ugandar Reddy Business Development Executive 

Eminent Apps 

Begumpet, Hyderabad 

yugendhar.to@gmail.com 

7702225275 

 

 

  

mailto:bharatss@naarm.ernet.in
mailto:gadirajunr@gmail.com
mailto:ncraoair@gmail.com
mailto:naredlaharish@yahoo.com
mailto:sivaseeta@gmail.com
mailto:yugendhar.to@gmail.com
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SCHEDULE OF EVENTS 

Date Time Topic Speakers 

16.09.16 9.30 am 

to 

 

12.30 pm 

 

 

 

 

 

 

 

 

 

Registration   Participants & Training team 

Pre evaluation Participants 

Orientation to CAFT Dr. K. UmaMaheswari,  

CAFT Director 

kumamaheswari2019@gmail.com  

 9949500753 

Introduction to training Training team 

1.30 to   

3.30 pm 

Digital India- Government 

initiatives with special 

reference to development 

communication. 

Smt. B.Vijaya Lakshmi 

Principal Technical Officer 

InDg Project 

C-DAC 

vijayab@cdac.in  

9490118137 

3.30 to    

5.30 pm 

Development 

communication – An Indian 

perspective. 

Dr. P. Amala Kumari 

Course Director 

amala_puthota@yahoo.com  

9492927422 

17.09.16 9.00 to 

11.00 am 

Hypothetical concepts of 

development communication 

theories and strategies 

Dr. A. Mary Swarnalatha 

Professor & Head 

Dept. of HECM 

marylatha57@yahoo.co.in  

9849552251 

11.00 am   

to 

1.00pm  

Inauguration  

Chief guest 

 

 

Guest of honor 

 

 

 

 

Key note address 

Dr. V. Praveen Rao 

Vice Chancellor 

PJTSAU 

 

Dr. A. Mrunalini 

Associate Dean & Dean of Home Science 

i/c, 

College of Home Science 

 

Dr. Kanchan K. Malik 

Associate Professor, Department of 

Communication 

Faculty Fellow, UNESCO Chair on 

Community Media  

University of Hyderabad 

Gachibowli, Hyderabad 500046 

1.30 to 

3.30 pm 

Print journalism and New 

media 

R. Ravi Kumar 

Head, Corporate Communication 

KSK Energy Ventures Ltd. 

mailto:kumamaheswari2019@gmail.com
mailto:vijayab@cdac.in
mailto:amala_puthota@yahoo.com
mailto:marylatha57@yahoo.co.in
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Hyderabad 

ravi196@gmail.com 

9618997567 

3.30 to 

5.30 pm 

NHM programmes and 

strategies- Reach the 

unreached 

Dr. V. Uma Devi 

Assoc. Professor 

IIHFW, Hyderabad 

drvumadevi@yahoo.co.in  

9701375279 

18.09.16 

Sunday 

 

19.09.16 9.00am 

to 

5.30pm 

Media technology 

convergence – Visit to 

Eenaadu School of 

Journalism  

Training team 

ejshr@eenadu.net  

Contact no. 8008001942 

20.09.16 9.00 to 

11.00am 

Telecommunication 

technologies in development 

communication. 

Sri. M. Ravishankar 

Addl. General Manager 

BSNL Bhavan,  

Adarsh Nagar, Hyderabad  

mravishankar@bsnl.co.in  

9441400429 

11.00am    

to 

1.00pm 

Strategies to achieve SDGs- 

FAO,WHO 

 

Dr. Snehalatha 

Regional Advisor (South Asia) 

Splash, Ciatel, US 

sneha_sreedhar@yahoo.com  

9000172555 

1.30 to 

3.30pm 

Personalized online 

applications and metrics- A 

case study of Nutrifi   

Dr. Suresh 

President 

Nutrifi, Hyderabad 

rahul@nutrifi.in  

7032660339 

3.30 to 

5.30pm 

Community Radio for 

Development 

Communication 

Dr. Kanchan K. Malik 

Associate Professor,  

Department of Communication 

Faculty Fellow, UNESCO Chair on 

Community Media  

University of Hyderabad 

Gachibowli, Hyderabad 500046 

kanchank.malik@gmail.com  

99085 82613 

21.09.16 9.00am 

to 

5.30pm 

Interaction with Community 
radio organizers and 
listeners- Filed visit 

Smt. Narsamma 

General Secretary 

Sangam Radio,  

Zaheerabad 

Deccan Development Society 

Zaheerabad 

mailto:ravi196@gmail.com
mailto:drvumadevi@yahoo.co.in
mailto:ejshr@eenadu.net
mailto:mravishankar@bsnl.co.in
mailto:sneha_sreedhar@yahoo.com
mailto:rahul@nutrifi.in
mailto:kanchank.malik@gmail.com
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9.00 to 

11.00 am 

Online radio for 
development 
communication- 
establishment,  management 
and future. 

Sri. Chalapati Rao 

Broad Casting Engineering 

ncraoair@gmail.com  

9849044435 

11.00am 

to 

1.00pm 

Performance indicators of 

web portal  

Sri. G. David Raju  

Director 

Raise Click Online Solutions Pvt. Ltd. 

Hyderabad 

david@raiseclick.com  

9948667700 

1.30 to 

3.30pm 

Development  Dr. P. Amala Kumari 

Professor 

3.30 to 

5.30pm 

Blog construction- Practical Training team 

23.09.16 

 

9.00 to  

11.00am 

 

Online Nutrifi apps 

description & demonstration   

Sri S. Rahul Reddy 

Vice-President 

Nutrifi, Hyderabad 

rahul@nutrifi.in  

7032660339 

11.00 to 

1.00pm 

Outreach through new multi-

media interventions 

Mr. Praveen Kumar 

Senior Programme Manager 

Digital green 

9849340254 

1.30 to 

3.30pm 

Web portal construction- 

procedures and processes 

Sri. G. David Raju  

Director 

Raise Click Online Solutions Pvt. Ltd. 

Hyderabad 

david@raiseclick.com  

9948667700 

3.30 to 

5.30 pm 

Blog construction- Hands-

on-Experience  

Training team 

 

24.09.16 

9.00 to 

11.00am 

Information dissemination 

through mobile service- 

Experiences of IFFCO 

Ms. G. Sunitha Rani 

Content Manager 

IFFCO, Hyderabad 

sunitharaniganta.iksl@iffco.in 

9676453504 

11.00 am 

to 

1.00pm 

Technical issues in SMS Sri. M. Satyanarayan Bhuti 

Associate Manager 

SMS country, Hyderabad 

satyanarayana.bhuti@smscountry.com 

1.30 to 

5.30pm 

Hands-on-experience on 

content analysis 

Training team 

mailto:ncraoair@gmail.com
mailto:david@raiseclick.com
mailto:rahul@nutrifi.in
mailto:david@raiseclick.com
mailto:sunitharaniganta.iksl@iffco.in
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25.09.16 

Sunday 

 

26.09.16 

Monday 

 

9.00  

to 

11.00 am 

Review of blogs & 

Discussion 

Training team 

11.00 am 

to 

01.00 pm  

 

New updates to blogs 

communication media- A 

flash 

 

1.30. to 

5.30 pm 

Audio & Video production- 

practical  

Sri N. Ugandar Reddy 

Business Development Executive 

Eminent Apps 

Begumpet, Hyderabad 

yugendhar.to@gmail.com 

7702225275. 

27.09.16 

 

9.00  to 

11.00am 

Application of new media 

for Nutrition promotion 

 

 

 

 

Dr. G.M. Subbarao 

Scientist „E‟ 

National Institution of Nutrition 

Hyderabad 

gmsubbarao@gmail.com  

9701933391 

11.00  to 

1.00pm 

Basics of Teaching – 

Learning 

 

Dr. P. Ramesh,  

Principal Scientist, ESM Division  

rameshp@naarm.ernet.in  

1.30 to 

3.30pm 

Teaching and learning styles 

 

Dr. P. Ramesh, Principal Scientist, ESM 

Division 

rameshp@naarm.ernet.in  

3.30 to 

5.30pm 

Communication skills for 

teachers 

Dr. S. Senthil Vinayagam, 

Principal Scientist,  

ESM Division 

senthil@naarm.ernet.in  

28.09.16 9.00 to 

11.00am 

E Teaching methodologies  Dr GRK Murthy, Principal Scientist,  

ESM Division 

murthy@naarm.ernet.in  

9440789649 

11.00 am   

to  

1.00pm 

Innovative Teaching 

methods 

 

Dr.D.Thammi Raju, Professor & 

Principal Scientist, NAARM 

dtraju@naarm.ernet.in  

9441491054 

1.30 to 

3.30 pm 

New media in promotion of 

animal husbandry 

Dr.D.Thammi Raju, Professor & 

Principal Scientist, NAARM 

dtraju@naarm.ernet.in  

9441491054 

mailto:yugendhar.to@gmail.com
mailto:gmsubbarao@gmail.com
mailto:rameshp@naarm.ernet.in
mailto:rameshp@naarm.ernet.in
mailto:senthil@naarm.ernet.in
mailto:murthy@naarm.ernet.in
mailto:dtraju@naarm.ernet.in
mailto:dtraju@naarm.ernet.in
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3.30 

to 

5.30pm 

Social media and Computing 

metrics 

Mr. Bhikshapati 

Social Media Developer 

bhikshu5@gmail.com  

8801476209 

29.09.16 9.00 to 

11.00am 

Paradigm shift in 

Agricultural Extension 

Dr. F.L. Sharma 

Professor & Head 

Dept. of Extension Education 

Rajasthan College of Agriculture 

Udaipur, Rjasthan 

flsharma2007@rediffmail.com 

09829199742 

11.00 am 

to 

1.00pm 

New media initiatives in 

livelihood management- 

experiences of Swaminathan 

foundation 

Nancy J Anabel 

Director 

Information Education and 

Communication 

M. S. Swaminathan Research 

Foundation  

III Cross Street, Institutional Area  

Taramani, Chennai 600 113, India  

anabel@mssrf.res.in  

9444391467 

1.30 to 

3.30pm 

 New media strategies for 

sustainable health 

development 

 

Dr.Suresh Munuswamy,  

Assistant Professor,   

Indian Institute of  

Public Health-Hyderabad  

(IIPH-H) 

Program Coordinator, MSc and PhD: 

Health Informatics By PHFI + AcSIR 

s.munuswamy@iiphh.org  

9959560333 

3.30 to 

5.30pm 

New media and ethical 

issues 

Dr. P.J Sudhakar 

Additional Director General 

Press Information Bureau 

Ministry of information and Broadcasting 

pjsudhakar@gmail.com  

9494799911 

 

30.09.16 

9.30 to 

11.00am 

Learning through multimedia 

and analysis 

Dr. P. Amala Kumari 

Professor & Course Director 

amala_puthota@yahoo.com 

9492927422 

11.00 am 

to 

1.00pm 

Photograph support in visual 

media. 

Mr. N. Harish 

Asst. Professor 

Dept. of Arts, JNTU 

naredlaharish@yahoo.com 

9966085246 

mailto:bhikshu5@gmail.com
mailto:flsharma2007@rediffmail.com
mailto:anabel@mssrf.res.in
mailto:s.munuswamy@iiphh.org
mailto:pjsudhakar@gmail.com
mailto:amala_puthota@yahoo.com
mailto:naredlaharish@yahoo.com
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1.30 to 

3.30pm 

Emerging research issues in 

new media for development 

communication 

Dr. Shaik Meera 

Principal Scientist 

DRR, Hyderabad 

meera.shaik@icar.gov.in  

9000680909 

3.30 to 

5.30pm 

Channelizing development 

communication  through TV- 

Mana TV experiences 

Sri. Sailesh Reddy 

C.E.O. 

Mana T.V.  

Telangana Government. 

 

01.10.16 

9.00 to 

11.00am 

Writing digital media articles 

for online journals 

Dr. Bharath  Sontaki 

Princip[al Scientist 

Extension Systems 

NAARM, Hyderabad 

bharatss@naarm.ernet.in  

9440965798 

11.00 am 

to 

1.00pm 

ROI- computing and 

interpretation 

Dr. G. Nageswara Rao 

Professor in Statistics (Retd) 

PJTSAU 

gadirajunr@gmail.com  

9908183794 

1.30 to 

3.30pm 

Streaming radio- 

demonstration 

Sri. Chalapati Rao 

Broad Casting Engineering 

ncraoair@gmail.com  

9849044435 

 3.30 to  

5.30pm 

Face book designing  Mr. Bhikshapati 

Social Media Developer 

bhikshu5@gmail.com  

8801476209 

2.10.16 9.00 to 

11.00am 

Photo editing  Mr. Siva Prasad 

Asst. Professor 

Dept. of Arts, JNTU 

11.00 am 

to 

1.00pm 

Dash board updates  Mr. G.Vinith 

Director 

Eminent Apps 

Begumpet, Hyderabad. 

vinit@unicsoft.in 

9951997973 

1.30 to 

3.30pm 

Clarification on Audio & 

Video production  

Sri N. Ugandar Reddy 

Business Development Executive 

Eminent Apps 

Begumpet, Hyderabad 

yugendhar.to@gmail.com 

7702225275. 

mailto:meera.shaik@icar.gov.in
mailto:bharatss@naarm.ernet.in
mailto:gadirajunr@gmail.com
mailto:ncraoair@gmail.com
mailto:bhikshu5@gmail.com
mailto:vinit@unicsoft.in
mailto:yugendhar.to@gmail.com
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3.30 to  

5.30pm 

Face book updates, creating 

fan page  

Sri. G. David Raju  

Director 

Raise Click Online Solutions Pvt. Ltd. 

Hyderabad 

david@raiseclick.com  

9948667700 

3.10.16 

to 

4.10.16 

9.00 to 

5.30 

Workshop on new media 

product development and 

analysis 

Participants and Training Team 

5.10.2016 9.00 to 

5.30 

Presentation of  developed 

new media product 

6.10.16 9.00 to 

12.30 

Final presentation 

1.30 to 

2.30 

Post evaluation  Participants 

2.30 to 

3.30 

Wrap up Training Team 

3.30 to 

4.30 

Valedictory 

 

  

mailto:david@raiseclick.com
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DAY TO DAY REPORT OF THE TRAINING 

DAY 1 

Orientation to training 

 The programme was started with registration, followed by pre evaluation to measure the 

initial knowledge levels of the participants. The training team and participants got introduced to 

each other by means of an ice breaking game.  

 Dr. K. Uma Maheswari, CAFT Director had welcomed all the participants for the training 

programme on. In detail she presented the activities of Center for Advanced Faculty Training in 

Home Science (CAFT). She narrated the context of the present training and its versatile 

application to achieve the mandate of SAUs i.e., teaching, research and extension.   

 Dr. P. Amala Kumari, Course Director in detail explained the programme schedule in 

terms of theory and practical sessions, filed visits, guest faculty involved and expected outcome 

of the training programme.  

    

    

Training team & participants in orientation to training session 
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Inauguration  

 In view of Ganesh nimajjan happended to be on 16
th

 September, the programme was 

inaugurated on 17
th

 September.  Hon'ble Vice Chancellor Dr. V. Praveen Rao of PJTSAU, was 

the Chief guest of the programme, while Dr. Kanchan K. malik, Associate Professor, dept. of 

MAss communication delivered the keynote address. Dr. A. Mrunalini, Associate dean, College 

of Home Science and Dean of Home Science i/c, PJTSAU is the guest of honor. At the outset Dr. 

K. Uma Maheswari, Director, CAFT welcomed the gathering and the course director profile of 

the participants and as well as the agenda of training. Key note speaker presented the transition 

between media and new media and stressed the need for convergence. Chief guest inspired the 

participants for active involvement if production of new media product, especially developing 

agricultural literacy. Guest of honor stated the need for application of new media in transfer of 

technology, which is one the major activities of SAUs. Ms. S.L. Kameswari, Course Coordinator, 

proposed vote of thanks. 

 

    

    

Inauguration and release of CAFT-H.Sc. news letter by the Hon‟ble Vice Chancellor 

Day and topic wise details of the programme are as follows.  
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DAY 1: 16.09.2016 

Topic 1 : Digital India- Government initiatives with special reference to development   

communication by Smt. B.Vijaya Lakshmi, Principal Technical Officer, InDg Project, C-DAC. 

She highlighted the areas that demand communication inputs to accelerate the processes of 

development and explained the efforts of C-DAC for reach as well as utility by the stake holders 

in development. She highlighted the need for development of new media products in vernacular 

languages, preferably bilingual i.e respective mother tongue and english. She welcomed for 

collaborative efforts for qualitative reach. 

Topic 2 : Development communication – An Indian perspective, by Dr. P. Amala Kumari, 

Course Director. 

In this session a detailed presentation on the interrelationship between development 

communication and new media was given. Ten issues viz., need for broad casting vs narrow 

casting, globalization vs glocalisation, communications vs communication, every day & 

professional communication, advocacy communication , interactive communication, research 

oriented communication, issue communication , participatory communication and the need for 

strategies beyond behavioral change were highlighted, which motivated the participants towards 

working on development communication. 

    

    

Smt. Vijayalakshmi and Dr, P. Amala Kumari holding sessions 
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DAY 2: 17.09.2016 

Topic 3 : Hypothetical concepts of development communication theories and strategies, by 

Dr. A. Mary Swarnalatha, Professor & Head, Dept. of HECM, College of Home Science, 

PJTSAU, Hyderabad.  

The field of development communication has not experienced a unilinear evolution in 

which new approaches superseded and replaced previous ones. Instead, different theories and 

practices that originated in different disciplines have existed and have been used simultaneously 

was the focus of this of this session. The modernization paradigm, also referred to as the 

dominant paradigm, the dependency theory, including the subset of world-system theory; and  the 

participatory paradigm, referred to by a number of different terms, the three theoretical 

approaches were presented to orient the participants towards what has been done so far and what 

to be done in future to attan development communication . 

Topic 4 : Print journalism and New media by Sri. R. Ravi Kumar, Head, Corporate 

Communication 

KSK Energy Ventures Ltd., Hyderabad 

Orienting on the various interventions with regard to print journalism since British period, 

the expert brought to the attention of the participants, how best the print media can be further 

utilized. The role of English press, need for local language and writing for magazines and 

periodicals duly following the ethics was presented. He best presented the need for  observing 

truth and accuracy, independence, fairness and impartiality, humanity and accountability  while 

writing for public.  

Topic 5: NHM programmes and strategies- Reach the unreached, by Dr. V. Uma Devi 

Assoc. Professor, IIHFW, Hyderabad. 

The final of this presentation was the use of mix media in the field of health 

communication. Towards this the expert presented a series of success stories how National Health 

Mission goals‟ are achieved by directly working with the targets and target groups. The 

integration of strategies with new media as well as conventional media was demonstrated, to 

impress on the participants. 

Paper print and no paper print media, both should be equally taken care of by the world of 

Scientists who are into development communication. 
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Dr. A. Maryswwarnalatha, Sri. P. ravi Kumar and Dr. Uma Devi interacting with the participants 

DAY 3, 18.09.2016 Sunday 

DAY 4, 19.092016 

Topic 6 : Media technology convergence – Visit to Eenaadu School of Journalism was 

organized.  

Mr. N. Satish Kumar, ESJ, briefly explained the features, functionality and the operational 

setup of (ESJ). ESJ is the unique training center for trainee journalists and also to improve the 

research orientation of ESJ in the year 1994. Participants visited different units like editing, copy, 

printing units etc. Visit to Balabharatham editing unit, was a good experience.  In editing room 

they were exposed to different tools that make their way easy in doing all the necessary work 

before the editing is done and finalized. Library consisted of all the old magazines, newspapers, 

articles and different language dictionaries well organized to pick them on any date. The media 

convergence was well demonstrated by taking round to all the like audio, use of the super 

imposing tools in multimedia for Web media and electronic media. The administrative office 

where the major decisions are taken by the directors of the company was also shown depicting 

the participatory communication models. Dr. Ch. Nageswar Rao,  Principal ESJ,  explained how 

new media in development of a community, and for development Communication play role. The 

reasons behind increase in the print media in India unlike the developing nations, he stated as the 

impact of enhanced literacy as well as increased needs for information.  In this context there is 
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need of training to new journalists to impart skills related to communication was felt.  Ethics, 

values that to be followed in journalism, the pros and cons of new media in present day world 

were highlighted by him. 

    

    

Participants in Eenaadu school of Journalism 

DAY 5,  20.09.2016 

Topic 7: Telecommunication technologies in development communication, by Sri. M. 

Ravishankar,  Addl. General Manager, BSNL Bhavan, Adarsh Nagar, Hyderabad.  

The technical intervention, balancing consumer needs with regard to the role of 

telecommunications in development communication helped the participants to be aware of the 

activities of the tele communication department. The developments in SMS, MMS, CBS, LBS, 

data service and OTT services were shared with the participants. The wired and wireless tele 

services at the disposal of the development communicationists, for adoption to disseminate 

messages was aptly presented. 

Topic 8 : Strategies to achieve SDGs- FAO,WHO by Dr. Snehalatha, Regional Advisor 

(South Asia), Splash, Ciatel, US 

The transformation required to reach the SDGs by bringing changes in strategies and 

technologies was presented by the expert. The focusing issues of FAO and WHO with regard to 
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SDGs was shared. The key principles like improving the efficiency in use of resources, 

conserving, protecting and enhancing the natural ecosystems, protecting and improving 

livelihoods and social well being, enhancing the resilience of people, communities and 

ecosystems and finally promoting good govenaance of both human and natural systems were 

focused by her, for achieving SDGs.  

Topic 9 : Personalized online applications and metrics- A case study of Nutrifi  by. Dr. 

Suresh. President, Nutrifi , Hyderabad. 

The expert spoke on the need for advocacy information that should be given to the 

population to get well connected to the health keeping, which should be timely and accurate. 

Except the names of the doctor and may be nurse the patient does not have any knowledge from 

which she or he is suffering. They come out with a prescription of diagnostic tests and medicines 

and follow them not knowing for what they are.  In America a third seek information for their 

health from a place outside the doctor‟s office, to help themselves to monitor their own health. In 

this context he presented the idea of nutrtiy, the online application for the intelligent engagement 

of the patients.  In a later session the participants browsed through the applications to understand 

the process of this new media app.  

Topic 10 : Community Radio for Development Communication, Dr. Kanchan K. Malik, 

Associate Professor, Department of Communication, HCU 

The expert introduced this old technology and linked it with updated radio technology 

very swiftly. She focused on how community radio works and different community radios in 

different languages. Why is it required? And what is importance of Community radio in India? 

Further Campaigns for CR in India. She also discussed principles of CR and a short film on 

“Deccan Development Society” and the evolution of the different community radios and the 

reason and impact of the CR on the present day world. Many interactive and real time queries 

were answered as well as addressed by the expert.  
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Sri. Ravi Shankar, Dr. Snehaltha and Dr. Kanchan K. Mallik engaging the participants. 

DAY 6, 21.09.2016 

 Topic 11 : Interaction with Community radio organizers and listeners- Filed visit to 

sangam radio, promoted by Deccan development Society, Zaheerabad. 

Sangam community radio was started as narrow casting in 1999 with 22 lakhs funding 

from UNESCO for the infrastructure, 16Hz transmitter, mixer and recording equipment with 

sangams involved. To obtain the license DDS has filed a case in the court of law and it went on 

for 10 to 12 years.  Then Judge P. B. Savanth has given in favour of community radio to be broad 

casting it.  Judge P. B. Savanth inaugurated it on 15
th

 October 2008 with further advancements 

like more transmitters and computers being added to the then existing facilities. The height of 

tower is 100 m long and they have two 16 channel mixers.  It is transmitted on 90.4 FM. The 

radio station has a generator run on diesel, 2 UPS for 12hrs back up. General Narasamma has 

been the face of this community radio since its inception in 1999.  She has completed her 10
th

 

standard from the local government school and travelled to many countries as part of DDS team. 

The local community was hesitant initially to take this up as they did not have the 

required education and programming experience.  Initially AIR, Hyderabad and later Pune 

personnel taught them basis in recording and editing respectively. Daily 2 hours of programs are 

transmitted daily between 7 to 9 PM as the farming community return back from work and 

available then.  In this daily, 70 to 75% of the program content are new.  1½ hours of new content 

and ½ hr of old content are broad cast as per the request of the community which include the old 

folk songs or stories or any other items. The reachability of this community radio is within a 

radius of 25 Km and to about 150 villages.   Agricultural and veterinary officers visit the station 

once in a while.  

At present the radio station has 5000 to 6000 folk songs (Oori patalu). They give 

information regarding buffalo missing cases along with contact number free of cost for the local 

community. The information is from the local farmers than from government officials. 3 hrs of 
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field recordings are transmitted in a month.  “Mana oori panta”, “Darvaja lo davakana” and 

“Burra katta” are broad cast on Monday, Wednesday and Friday regarding ploughing, preparing 

local pesticides / insecticides using natural sources, the need for interchanging crops and so on. 

Tuesday and Thursday are devoted to “Jagadalu tempevi”, “Savvadi katta (Raccha banda)” and 

chaduvu.  Saturday and Sunday along with the regular programs “Ruchulu” and “Vaatavaranam” 

are discussed. Initially to popularize 500 to 600 radios were distributed but once they needed 

repair, people stopped using them. Now most of them listen to radio on mobile phones.   

The problems commonly encountered are when personnel are not readily available to 

repair problems with mixer and transmitters.  Government funding is required to sustain the 

community radio in the long run.  Investments from local political parties or private organisations 

are taken. 

    

    

Interaction with Sagam personnel of Community Radio, Zaheerabad. 

 

DAY 7, 22.09.2016 

Topic 12 : Performance indicators of web portal by Sri. G. David Raju, Director, Raise 

Click Online Solutions Pvt. Ltd. Hyderabad 

The experts explained the sources of analytics from sources viz., direct HTTP request 

data, network level and server generated data associated with HTTP requests, application level 

data sent with HTTP requests and external data. The major analytics like hits, page views, events, 
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visit / session, first visit/first session, unique visitors, unique users, bounce rate, exit rate etc., 

were practically demonstrated from control panel data. The interpretation of results for each data 

was also presented. 

Topic 13: Development communication media- A flash, by Dr. P. Amala Kumari, Course 

Director. 

The course director presented various new media products on development 

communication and their metrics to motivate the participant towards preparation of blog. Blogs, 

web portals, multimedia modules, videos and video lessons, web and mobile apps, online 

discussion, quiz, SMS, games, email campaigns, Facebook posts, youtube were shown and 

demonstrated the gathering of metrics. 

 Topic 14 : Practical on blog construction by training team 

Each participant was handed over their sub-domains and dashboard logins to initiate new 

media production for development communication. The participants browsed through various 

blogs and vernacular websites and finally decided the objectives, tag line title, content, type of 

posts etc., of their blogs. A layout was decided by every participant. 

  

    

Participants deeply engaged in new media products orientation and planning.  
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DAY 8, 23.09.2016 

Topic 15 : Online nutrtify app- description and demonstration by Sri. S. Rahul Reddy , Vice 

President, Nutrify  

Online application gives immediate information and connects to the experts for further 

advocacy. Nutrify is one such application being purchased by many organizations. Hence this 

session was arranged to orient the participants with another format of new media product. 

Intelligent engagement of patients for nutrition information, psycho-emotional support, 

education, habit formation, constant communication, periodical checkups etc., was shown to the 

participants.  

Topic 16 : Outreach through new multi-media interventions by Mr. Praveen Kumar, Senior 

Programme Manager, Digital green, Hyderabad Office, Hyderabad. 

Digital Green is a not-for-profit international development organization that uses an 

innovative digital platform for community engagement to improve livelihoods in rural 

communities across South Asia and sub-Saharan Africa, since 2008 and as of June 2016, have 

reached over 1 million individuals across 13,592 villages through 4,426 videos, which showcase 

and demonstrate best practices. As many as 574,222 of the viewers have adopted one or more of 

the best practices promoted through these videos. While sharing this the experts the three 

approaches of the organization- 1) a participatory process for video production on improved 

livelihood practices, (2) a human-mediated learning model for video dissemination and training, 

(3) a hardware and software technology platform for data management customized to limited or 

intermittent Internet and electrical grid connectivity, and (4) an iterative model to progressively 

address the needs and interests of the community with analytical tools. 

Topic 17 : Web portal construction- procedures and processes by Sri. G. David Raju, 

Director, Raise Click Online Solutions Pvt. Ltd. Hyderabad. 

This session was arranged on the request of the participants, as they wanted an awareness 

with regard to construction of web portal. Starting from eight functionality areas of the portal 

search and navigation, information integration (content management) personalization, 

notification (push technology), task management and workflow, collaboration and groupware, 

integration of applications and business intelligence, infrastructure functionality, he explained 

hosting, domain name, front & back end elements, navigation structure, page layout, logo 

designing  etc. 

 

http://www.digitalgreen.org/
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Topic 18 : Practical on blog construction by Sri. G. Vinith Babu. 

Each participant is given space of 500mb to develop a blog and post information in 

different forms- articles, images, videos, recipes, short messages etc., To attend to this each 

participant is provided with computer system duly loading all essential software like photoshop 

for photo editing, coreldraw for logo design and flash to work out animations with high speed 

internet. User friendly, free sources like audacity for voice recording & editing and video pad for 

video creation were downloaded and kept ready. As most of the participants not so well versed 

with design software, each of them is given an assistant (III year students specializing in HECM) 

who is well versed with new media product designing. Under this environment the participants 

initiated developing blog, for information dissemination focusing on Sustainable Development 

Goals (SDGs), envisaged by WHO for development communication.  

   

   

Sri. Praveen Kumar, Sri. G. David Raju and Sri G. Vinith babu demonstrating the new media products. 

DAY 9, 24.09.2016 

Topic 19: Information dissemination through mobile service- Experiences of IFFCO by Ms. 

G. Sunitha Rani, Content Manager, IFFCO, Hyderabad.  

At national level IFFCO has recorded an impact in agricultural growth and rural economy 

through their mobile service to the target audience in various fields. The expert shared IFFCO 

Kisan Green Sim Card Services along with two farmers who are active users of the services. 
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Unique VAS platform to offer free daily voice updates on mandi prices, farming techniques, 

weather forecasts, fertilizer availability etc. were shred. The dedicated helpline for farmers to 

answer their queries is witnessed by the participants through their apps. 

Topic 20: Technical issues in SMS by Sri. M. Satyanarayan Bhuti, Associate Manager, SMS 

country, Hyderabad 

The versatile field, where Short Message Service is in use is development communication 

and technical and policy issues involved in the service dealt by the expert. The cost effectiveness 

of service in relation to duration, coverage, reach and metrics for analysis of the impact are 

demonstrated.  The feature of feed in group text and voice calls impressed the participants.   

Topic 21: Practical on preparation and dissemination of SMS, by training team. 

The training team provided hands-on-experience in preparation of short voice and text 

messages in English and vernacular languages. Being 160 characters as the upper limit with 

regard English message and 60 for vernacular messages, the participants prepared a set of 

messages. They also practiced the process of dissemination messages through message centre and 

obtain delivery report.   

 

 
 

 

Personnel and farmer interaction with regard to SMS service 
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DAY 11, 26.09.2016 

Topics 22&23 : Production of  audio and video materials – Hands-on-Training by Training 

team  

Participants are demonstrated audio recording with protocols as well as open sources like 

audacity. Open access source for like video pad and movie maker were also demonstrated for 

making videos. Later each participant practiced and produced audio and video files with musical 

background relevant to the content they want to share through their blog.  

Topic 24 : Promotion through SEO by Training team 

Search Engine Optimisation  is a methodology of strategies, techniques and tactics used to 

increase the amount of visitors to a website by obtaining a high-ranking placement in the search 

results page of a search engine. It is writing fantastic, useful content that uses words and phrases 

used by people who search for your products and services. SEO may target different kinds of 

search, including image search, local search, video search, academic search, news search and 

industry-specific vertical search engines. As an Internet marketing strategy, SEO considers how 

search engines work, what people search for, the actual search terms or keywords typed into 

search engines and which search engines are preferred by their targeted audience. Participants 

were given hands-on-experience to identify key words relevant to their posts in respective blogs 

and upload them in blog. 

 

 

https://en.wikipedia.org/wiki/Image_search
https://en.wikipedia.org/wiki/Local_search_(Internet)
https://en.wikipedia.org/wiki/Video_search
https://en.wikipedia.org/wiki/Academic_databases_and_search_engines
https://en.wikipedia.org/wiki/Vertical_search
https://en.wikipedia.org/wiki/Internet_marketing
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DAY 12, 27.09.2016 

Topic 25 : Application of new media for Nutrition promotion by Dr. G.M. Subbarao, 

Scientist „E‟ National Institution of Nutrition, Hyderabad 

The expert established interest among the participants by stating that what ever is the 

media it should motivate the receiver to actively attend to the message, perceive and interpret the 

content, transactional solicitation and activate elaboration of the message to encourage 

individuals to move through th process of attitudinal and finally behavior change. Span of 

attention and frame of reference should be adequately addressed in new media for behavior 

adoption, not technology adoption.  

Topic 26 : Pedagogy training- Basics of Teaching – Learning by Dr. P. Ramesh, Principal 

Scientist, ESM Division  

Being mandatory for any training programme of ICAR, two days were devoted for it. The 

expert dealt in detail for maintaining the teaching and learning environment through new media 

products.  He demonstrated the application principles of both the processes in behavior change 

communication process. He stated that command over the subject matter, interpersonal rapport 

and proper teaching method are equally to be maintained in all information materials. 

Topic 27 : Pedagogy training- Teaching and learning styles by Dr. P. Ramesh, Principal 

Scientist, ESM Division  

The expert, reiterated in the era of digitalization, learning is digitally interactive. While 

presenting the content in different formats the producers is the teacher and the user is learner. It is 

pertinent to think about assertiveness, suggestiveness, collaboration and  facilitative nature while 

designing the content. Similarly, the learning style of the user, are also to be kept in mind. 

Though difficult to match teaching skill with learning, it is important to match them for effective 

learning. He presented some case studies which successfully matched both.  

Topic 28: Communication skills for teachers by Dr. S. Senthil Vinayagam, Principal 

Scientist, ESM Division, NAARM 

Emphasizing the need and importance of effective communication skills on the part of the 

teacher, the expert reiterated on 7 Cs, viz., considerate, concrete, consise, courteous, clear, 

complete and correct in providing information to the learners. He applied the same principle in 

the context of new media production also, as they provide information to the end user. The user 

of new media mostly read, followed by seeing and listening. They may be marginal or evaluative 

or active users; but irrespective of the nature media materials should satisfy everyone. 
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Dr. G. SubbaRao, Dr. P. Ramesh and DR. Senthi Kumari addressing the participants 

DAY 13, 28.09.2016 

Topic 29 : E Teaching methodologies by Dr G.R.K. Murthy, Principal Scientist, ESM 

Division, NAARM 

The pedagogical techniques employed in online learning- to optimize student engagement 

and success, to foster interaction between student and content, other students, teachers, and 

outside experts, to facilitate learning through providing intellectual stimulation, salient questions, 

ethical options, and resources for further inquiry, to offer ways to sort out, recognize, and 

enhance students‟ unique qualities, interests, and skills  and allow for critical and reflective 

thinking, real-world application of concepts and skills, as well as encourage additional dialogue 

and seeking of assistance were presented by the expert with relevant case studies and research 

findings. 

Topic 30 : Innovative Teaching methods by Dr. D.Thammi Raju, Professor & Principal 

Scientist, NAARM 

Though appear as traditional methods, as part of the  pedagogy training sessions, the 

expert presented lecture, lecture cum demonstration, programmed instruction, project method, 

Jigsaws, problem based learning, team teaching and case method as effective teaching methods. 
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As part of the session he demonstrated programmed learning on optimization of milk production 

through feeding in five frames. Jigsaw, which is a cooperative learning method, is well received 

by the participants. 

Topic 31 : New media in promotion of animal husbandry Dr.D.Thammi Raju, Professor & 

Principal Scientist, NAARM 

The expert found social media as the most effective new media for promotion of animal 

husbandry extension education. He supported globally social media is in use, followed by mobile 

telephone. He presented the research results of these two media in bringing animal growth and 

development. He projected information kiosks, voice Krishi Vigyana Kendra of National dairy 

Research Institute, community radio and expert systems as some of the successful new media 

attempts. This created motivation among the participants. 

Topic 32: Social media and Computing metrics by Mr. Bhikshapathi, Social Media 

Developer 

Social media are computer-mediated tools that allow people, companies and other 

organizations to create, share, or exchange information, career interests, ideas, and 

pictures/videos in virtual communities and networks.  The expert in detail explained the features 

of all social media like face book, twitter, youtube, podcast, Wikipedia, linkedin, google+ etc to 

reach the masses with information, focusing Brian chart. Both the qualitative and quantitative 

metrics that can be obtained to analyze the reach were impressively projected to the participants. 

  

    

Dr. G.R.K. Murthy, Dr. Tammi Raju and Sri Biskhapathi sharing experiences with the participants. 

https://en.wikipedia.org/wiki/Computer-mediated_communication
https://en.wikipedia.org/wiki/Information
https://en.wikipedia.org/wiki/Virtual_community
https://en.wikipedia.org/wiki/Virtual_network
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DAY 14, 29.09.2016  

Topic 33 : Paradigm shift in Agricultural Extension, Dr. F.L. Sharma, Professor & Head, 

Dept. of Extension Education, Rajasthan College of Agriculture, Udaipur, Rjasthan 

Dr. F. L. Sharma is expert appointed by  ICAR to monitor the training programme. He 

impressed the participants by his diagrammatic presentation, the change over in extension 

approaches from pre independence to post independence,  new millennium and the present digital 

era in terms of programmes, policies, strategies and approaches, parallel in operation for 

development  in agriculture.  

Topic 34 : New media initiatives in livelihood management- experiences of Swaminathan 

foundation, by Nancy J Anabel, Director, Information Education and Communication, M. 

S. Swaminathan Research Foundation. 

The results of the intervention to bridge the digital divide with inclusive development 

through knowledge empowerment in MSSRF is presented by the expert. In the fields of 

agriculture, horticulture, fisheries and live stock the ICT interventions turned tremendous 

transformational changes in stake holders which lead to socio-economic development. The focus 

made through ICT strategies for increased production and marketing impressed the participants. 

The impact of livelihood generation and promotion is made possible through new media, 

however all the strategies proved the participation of the target groups. 

Topic 35 : New media strategies for sustainable health development by Dr. Suresh  

Munuswamy, Assistant Professor, Indian Institute of Public Health-Hyderabad.  

The expert presented the health informatics which is amalgamation of health systems, 

emerging technologies, advanced statistics and health management, as the primary objective of 

Public health foundation of India. All the digital application in the fields of health and nutrition 

not only responds to the information needs, but also maintains big data.  Some of the apps like 

auometry of height, weight and BMI, ishq4u the global language for primary health care and 

nutrtiscan 3D‟s  impact is demonstrated. He highlighted for collaborative development 

communication by making use of the available apps, which results in database development as 

well as need management   

Topic 36 : New media and ethical issues, Dr. P.J Sudhakar, Additional Director General 

Press Information Bureau, Ministry of information and Broad Casting 

The expert stated that, ethics and social responsibility are key fundamentals to the 

effective performance of new media. They should go hand-in-hand with the freedom of new 
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media and social networking use. The last two decades have witnessed a rapid transformation of 

traditional media into new media that encompasses digital, computerized, and networked 

information and communication technologies. He directed the participants to be alert on  certain 

critical issues like- plagiarism, digitally altering images or video, use of anonymous sources, 

omni-directional images, speed, rumor etc. while producing new media products.  

 

    

Dr. F.L.Sharma, Dr. Nanacy Anabel, Dr. Munuswamy  and Dr. P. J. sudhakar with the participants. 

DAY 15,  30.09.2016 

Topic 37 : Learning through multimedia-an analysis, by Dr. P. Amala Kumari, Professor & 

Course Director 

Multimedia provides content in  text, audio and video forms, which provides suitability for all 

learning styles, especially VARK (visual, auditory, reading and Kinesthetic) learning styles. The 

expert started the session with VARK leaning inventory, enabling the participants to identify their 

predominant learning style. Later they are projected with multimedia modules to measure the learning 

through it, there by assessing the compatibility of the module for VARK learning. It impressed the 

participants for a balanced presentation of content, while preparing any new media product.  
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Topic 38 : Photograph support in visual media, by Mr. N. Harish, Asst. Professor, Dept. of Arts, 

JNTU 

Use of images is one of the key and critical issues of any new media product. Increase access 

to mobile phones, enhanced photo shoots almost every hour. However, when it purposeful photo shoot 

one should have knowledge and skills in use of camera. For this reason the expert in detail explained 

and demonstrated the tools in still camera and mobile camera and their handling for effective 

photography. The participants tried horizontal, vertical, diagonal line and various shapes.  

Topic 39 : Emerging research issues in new media for development communication, 

Dr.Shaik Meera, Principal Scientist, DRR, Hyderabad 

The participants were presented the overview of new media in use in various extension 

systems to reach large numbers and to access even complex systems to put in use. While 

consolidating various intervention so far intervened, he directed for use of social media and new 

tools like Google Docs, Google reader etc., for cost effectiveness, everywhere access and time 

saving.  

Topic 40 : Channelizing development communication  through TV- Mana TV experiences, 

by Sri. Sailesh Reddy, C.E.O., Mana T.V., Telangana Government. 

Mana TV is a Government channel in operation in various states, however with different 

names. The expert explained the content that can be converged in to various programmes for 

versatile audience. To promote agriculture literacy, veterinary literacy and health literacy 

especially among children, he appealed the scientists to take part and use the channel as platform 

for dissemination of scientific information. 

  

  

Sri. N. Harish, Dr. Shaik Meera and Sri Sailesh Reddy engaging the participants in discussions. 
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DAY 16, 01.10.2016 

Topic 41: Writing digital media articles for online journals by Dr. Bharath  Sontaki, 

Principal Scientist, Extension Systems, NAARM, Hyderabad 

Online journals or Electronic journals, also known as e-journals, e-journals, and electronic 

serials, are scholarly journals or intellectual magazines that can be accessed via electronic 

transmission. Some journals are 'born digital' in that they are solely published on the web and in a 

digital format, but most electronic journals originated as print journals, which subsequently 

evolved to have an electronic version, while still maintaining a print component. As academic 

research habits have changed in line with the growth of the internet, the e-journal has come to 

dominate the journals world. The expert presented tips and ethics, to be followed while writing 

duly following copy rights and avoiding plagiarism. 

Topic 42 : ROI- computing and interpretation by Dr. G. Nageswara Rao, Professor in 

Statistics (Retd), PJTSAU 

As a performance measure, ROI is used to evaluate the efficiency of an investment or to 

compare the efficiency of a number of different investments. In purely economic terms, it is one 

way of considering profits in relation to capital invested. To calculate ROI, the benefit (or return) 

of an investment is divided by the cost of the investment, and the result is expressed as a 

percentage or a ratio. Calculating a return on investment (ROI) for something as intangible as 

communication has long been considered nearly impossible. But the trick to calculating ROI is to 

focus on small elements of communications that are directly targeted at changing some 

measurable behavior that has a bottom-line impact – either on increasing the organization‟s 

revenue or reducing its costs. The same was demonstrated to the participants by the expert by 

means of various case studies. 

Topic 43 : Streaming radio-demonstration by Sri. Chalapati Rao, Broad Casting 

Engineering 

Streaming radio or internet radio  is a method of delivering an audio signal to computer 

over the Internet, and differs from the normal method of receiving internet audio in one important 

way- instead of having to download a .wav, .au or other type of file completely before being able 

to listen to it, one can hear the sound as it arrives at computer, and therefore do not have to wait 

for a complete download Internet radio involves streaming media, presenting listeners with a 

continuous stream of audio that typically cannot be paused or replayed, much like traditional 

broadcast media; in this respect, it is distinct from on-demand file serving. Internet radio is also 

distinct from podcasting, which involves downloading rather than streaming. The expert 

https://en.wikipedia.org/wiki/Scholarly_journal
https://en.wikipedia.org/wiki/Magazines
https://en.wikipedia.org/wiki/Capital_(economics)
https://en.wikipedia.org/wiki/Streaming_media
https://en.wikipedia.org/wiki/Podcast
https://en.wikipedia.org/wiki/Downloading
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downloaded an open source software and demonstrated the recording and streaming to internet 

via website.  

Topic 44 : Face book designing, by Mr. Bhikshapathi, Social Media Developer 

Facebook is a popular free social networking website that allows registered users to create 

profiles, upload photos and video, send messages and keep in touch with friends, family and 

colleagues. It is being largely used to promote the products and services. One can measure the 

impact of the posts or videos that are being shared by means of observing the metrics like total 

reach, organic reach, life time post reach, comments, shares, links etc., to plan future activities.  

The speaker presented the case studies of successful promotion through facebook and motivated 

the participants for adoption in to their blog. 

    

    

Dr. Bharath Sonatakki, Dr. G. Nageswarao, Sri Chalapathi and sri. Bhikshapathi orienting the 

pariticipants. 

DAY 17, 02. 10.2016  

Topic 45 : Photo editing by Sri Shiva Kumar, Asst. Professor, Dept. of Arts, JNTU, 

Hyderabad. 

The speaker highlighted that despite shooting excellent pictures using a quality digital 

camera, at times it‟s necessary to edit the pictures taken to suit to the need. It‟s necessary 

http://whatis.techtarget.com/definition/Facebook
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to edit photos to increase their attractiveness and quality, hence improving their value and 

also has a desire to turn image into an art or transforming it into a completely new image 

so it can seek attention. He demonstrated the application of adobe photoshop and 

explained the tools especially in the context of developing blog. The session was 

continued by the participant to practice the software application for  hands-on-experience. 

Topic 46: Dash board updates- Blog metrics by Sri. B. Vinith, Blog designer and developer 

Dashboard provides a quick overview of what is happening with blog while also 

supplying tools to navigate to other areas of your administrative panel. It provides metrics like the 

traffic, page views, likes, locations, comments etc., and provides the blogger a sort of fed back for 

further promotion. Since all the participants started the blog development, every blog dashboard 

was verified and directions were given for further promotion. 

Topic 47 : Face book updates, creating fan page by Sri. David Raju,  

 Facebook is a social media through which one can promote their product. The participants 

were already provided with face book account with respect to their blog. During this session, the 

expert demonstrated the creation of fan page which provides metrics with regard to their 

promotion. Fan page is the only way for entities like businesses, organizations, celebrities, and 

political figures to represent themselves on Facebook. Unlike a personal Facebook profile, fan 

pages are visible to everybody on the Internet. Anyone on Facebook can connect to and receive 

updates from a page by becoming a fan. The participants created fan pages for themselves. 

DAY 18-20, 3
rd

 TO 5
th

 OCTOBER 

Workshop on Development of New media products and tracking of dash board metrics.  

Each participant is expected to apply the theoretical knowledge and skills acquainted 

through practical sessions. For that purpose blog is provided to every one of them with a web 

page with 500mb space. Accordingly, the participants actively involved in enriching the blog 

with various products like images, videos, articles, messages, ppts, audio records and promotion 

for through facebook, SMS and emails to enhance dashboard ratings. Experts in Social media, 

audio streaming and image effects were invited to guide the participants during the workshop The 

following are the titles of blogs developed by the participants.  

http://blog.heyo.com/top-10-must-read-tips-to-run-a-successful-facebook-business-page/
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URLS of 20 blogs developed by the participants 
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Participants in workshop 

Competition is created among participants by announcing prize to the best blog- 

development and promotion, metrics and content relevancy to SDGs. All the 20 participants 

actively developed blogs, enriched with content, videos, images and photographs and duly 

promoted to achieve metrics. On 5
th

 all of them presented their blogs to the group of experts and 

obtained suggestions. Six best blogs were awarded for excellent development and promotion, 

outstanding analytics and multiple sustainable development goals. Here are the winning blogs. 

1. New media project development and promotion 
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 2. Outstanding analytics 

 
 

3. Multiple sustainable developmental goals  

 

DAY 20, 05.10.2016 

    

      

Presentation of new media products by the participants on 5
th

 October 
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DAY 21, 06.10.2016  

Final presentation of  projects, post evaluation, wrap-up and valedictory. 

 The participants uploaded their feedback on the training programme in cbp.icar.in as 

mandatory. Post evaluation is also done to measure learning after the training programme. The 

knowledge increased to upto 83%.  Valedictory programme of the training programme was 

conducted on 6
th

 October for which was presided over by Dr. P. Mrunialini, Associate Dean & 

Dean Home Science i/c and Sri. Udayshankar ,  Programme Head, All India Radio, Hyderabad 

was the chief guest. Dr. K. Umamaheswari, CAFT director welcomed the gathering and Dr. P. 

Amala Kumari , Course Director presented the training report as well as the projects developed 

by the participants. The six participants,  who turned outstanding performance were awarded with 

a digital certificate and a web domain worth of Rs. 700/ to carry out the work independently. 
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PRE AND POST EVALUATION 

S.No Name & designation Pre-test % Post -test % 

1. Mrs. Dr. Bharti 

Scientist 

4 26.67 11 73.33 

2. Dr. Uma. V. 

Assistant Professor 

6 40.00 10 66.67 

3. Dr. Madhumati Vithalrao. Kulkarni 

Assistant Professor 

6 40.00 11 73.33 

4. Dr. Neeta Khandelwal 

Assistant Professor 

8 53.33 10 66.67 

5. Dr. Dhanasree Kuna 

Assistant Professor 

8 53.33 10 66.67 

6. Dr. Lakshmi Kuchibhotla 

Assistant Professor 

7 46.67 13 86.67 

7. Dr. Bhawana Asnani 

Assistant Professor 

9 60.00 11 73.33 

8. Dr. Sanjay Maroti Godbole 

Farm manager/ Assistant Professor 

5 33.33 10 66.67 

9. Dr. B. Padmaja 

Associate Professor 

5 33.33 13 86.67 

10. Ms. S. Sirisha Deepthi 

Assistant Professor 

5 33.33 12 80.00 

11. Dr. Jessie Suneetha.W 

Assistant Professor 

5 33.33 12 80.00 

12. Dr. R. Neela Rani 

Associate  Professor 

7 46.67 13 86.67 

13. Dr. Y. Siva Lakshmi 

Scientist 

6 40.00 13 86.67 

14. Ms. S.L. Kameswari. 

Assistant Professor 

7 46.67 11 73.33 

15. Mr. V. Sudhakar  

Public Relation Officer 

7 46.67 11 73.33 

16. Dr. M. Ram Prasad Assistant 

Professor 

7 46.67 12 80.00 

17. Dr. M. Sreenivasulu 

Associate Professor 

4 26.67 10 66.67 

18. Mrs. P. Srilatha 

Assistant Professor 

6 40.00 10 66.67 

19. Dr. G. Swapna 

Assistant Professor 

5 33.33 11 73.33 

20. Dr. K. Vijay 

Assistant Professor 

9 40.00 10 66.67 
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PRESENTATION OF NEW MEDIA PROJECTS 

Project title 

(blog) 

Content focus 

(Mention relevant 

SDG) 

Categories 

in blog 

Type of post 

(articles, video, gallery, 

audio, FAQ) 

No. of 

published 

posts 

Promotion 

fb 
Whats 

app 
SMS 

emai

l 

Dr.K.Vijay. 

Veterinary 

Solutions. 

Goals: 1,2,3,8 and 13 PETS dogs 

cats 

SHEEP AND 

GOAT 

 DAIRY 

 POULTRY 

 HORSES 

 WILD ANIMALS 

Text, Videos, Audio and 

Photo gallery 

Text 3,  

Videos 1,  

Audio 1  

(21.45 min) 

Yes Yes No No 

Dr. M. RAM 

PRASAD 

Sustainable 

Agriculture  

No poverty, Zero 

hunger, Climate action 

and Life on land 

Crop production, 

Scientific and 

General 

 

Soil Health Management,  

Soil Fertility Maps, Crop 

Production Practices, IPM 

Practices. 

20         

SL. Kameswari 

CAFT programme, 

2016 @ 

kameswari.bijiliind

info.com 

SDG  Goal 16 -Peace, 

Justice and strong 

institutions 

Goal 17: Partnerships 

for the  goals 

Day wise Day wise sessions in posts, 

Video, 

Gallery 

16 yes yes yes - 

Sirisha Deepthi 

Sornapudi 

For the artist in 

you 

Given in Table 1 

 

6 Posts: 17 

Photos: 17 

 

 

2+17 Y Y N N 

*used 

linked

in 

P. Srilatha Industry,  innovation 

and infrastructure, 

Good health and well-

being 

2 Articles & Video 4 - - -  
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Dr. Neeta 

Khandelwal 

 

Safe drinking 

water 

gender equality 

Clean water & 

sanitation 

-Natural resource 

conservation 

-gender sensitization 

- attitude 

-entrepreneurship 

Health & hygiene 

Articles 

Video 

audio 

6 yes yes no no 

SudhakarVannoj 

 

A source of agril 

information 

Supports 2
nd

 goal 8 News paper 

Articles 

Admission/employment  

notification 

VC‟s conference 

recommendations 

Books on Agril 

Glimpses of VC‟s 

conference video 

20 yes yes yes No  

 

SreenivasMiddhe 

 

Empowerment of 

Farmers  

2 

End hunger, 

achieve food security, 

and improved 

nutrition and promote 

sustainable agriculture 

8 categories Articles, 

Videos, 

Gallery 

18 Yes  yes yes yes 

Sanjay godbole 

1.Zoonatic  

Diseases 

2.indian breed of 

cattle 

3.native breeds of 

goat. 

4. vaccination in 

poultry 

 

Life on Land, 

Climate Action 

 

uncategories 

 

article 

 

video 

 

video 

 

article 

 

4 

 

- 

 

- 

 

- 

 

- 
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Dr. Y. Siva 

Lakshmi 

2 Organic Farming Articles, Video 8 yes yes yes no 

Dhanasree 

Livelihood security 

No Poverty Uncategorized articles, video 6 - - -  

B Bhawana A 

Asnani 

SDG No. 15- “Protect, 

restore and promote 

sustainable use of 

terrestrial ecosystems, 

sustainably manage 

forests, combat 

desertification, and 

halt and reverse land 

degradation and halt 

biodiversity loss” 

1.„G‟ for Green: 

Colour of Todays 

2.Celebrations 

3.Food Security 

4.Sustainability  

1 video (self made with 

movie maker) 

1 link of MOEF having so 

many useful pdfs for 

sustainable environment 

11 articles from my Master 

and Doctoral Theses and 

related papers 

Gallery is also there with 

menu „Interest Areas‟ 

further bifurcated into 

Photography & Fine Arts. 

13 Y 

 

Y N Y 

Padmaja Bhimi 

Reddy 

Water is life 

6 3 Articles, video 5 Fan 

page 

 SMS  

Dr. Lakshmi 

Kuchibhotla – 

Nutritionist for 

Family and Friends 

Point 3:  

Ensure Healthy lives 

and promote well-

being for all at all ages 

1. Normal Nutrition 

2. Therapeutic diet 

3. Recipes 

4. Food Laws and 

Regulations 

5. Food Science 

6. Food and 

Tradition 

1. Articles 

2. Video 

3. Audio 

4. Photo Gallery with 

original photographs 

23 Yes Yes Yes No 

Dr. Bharti 

1swacch bharat 

2.Afforestation 

3.logo on healthy 

1Sustainable cities and 

communuties 

2Sustainable cities and 

communuties 

Uncategorized articles, video 3 - Whats 

app 

-  
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nutrition 

 

3Good health and well 

being 

Dr.V.Uma, 

 

Climate change 

and livestock 

13.Climate action Livestock, Other 

domestic animals 

and uncategorised 

Article, video 2 - - - - 

Dr.G.Swapna, 

 

Anti-oxidants 

3. Good health and 

well being 

Uncategorised Articles, video 3 - - - - 

Dr. R. Neela Rani 

GENDER 

EQUALITY AND 

WOMEN 

EMPOWERMENT  

17-SGD Gender equality and  

 

 

NSS  

articles on Gender aspects 

 

 

article  

 

4 

 

 

 

 

4 

    

 

2. Metricsupto- Date:06.10.2016 Time10.29 am 

Project title 

(blog) 
Sessions Users 

Page 

views 
Referrers Locations 

Traffic Post vs comments 

Direct Social Post 
Comments  

(No.) 

Dr.K.Vijay. Veterinary Solutions. 122 94 1154 fb 5 96 26   

Dr. M. RAM PRASAD 

Sustainable Agriculture 

146 122 1124 146 India and US 144 2 20 1 

SL. Kameswari 

CAFT programme, 2016 @ 

kameswari.bijiliindinfo.com 

66 43 1277 66 66 Direct  1 2 
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SirishaDeepthiSornapudi 

For the artist in you 

553 321 2862 553 India – 455 

USA – 78 

Canada – 10 

Qatar – 3 

SA – 2 

Australia – 1 

Thailand – 1 

UK - 1 

400 153 17  39 on 

blog 

 13 on fb 

 52 likes 

in fb 

P. Srilatha 21 12 541 21 21 21 0 1 1 

Dr. Neeta Khandelwal 

Safe drinking water 

50 33 581 - India 49 1  no 

SudhakarVannoj 

A source of agril information 

116 82 1511  USA 4, 

India 112 

   1 

SreenivasMiddhe 

 

Empowerment of Farmers 

65 31 1023 60 -

direct 

5-  

Social 

62 India 

2-USA 

1-Singapore 

92 8 3 3 

Sanjay godbole 22 14 484 1 india direct - - - 

Dr. Y. Siva Lakshmi 59 42 654 1 India, 

USA, 

Singapore 

58 1 8 53 

Dhanasree 

 

Livelihood security 

35 24 265 35 India 35 35 -  - 

BBhawanaAAsnani 268 208 2104 268 

channels 

/ 

(04 

referrers) 

India 

US  

UK 

Indonesia 

 Oman 

201 65 + 2 

(Organic) 

14 

posts 

36 
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UAE 

Australia 

Unknown 

PadmajaBhimireddy 

 

Water is life 

49 40 262 Channels 

-49 

Direct -

49 

49 49 49  Nil 

Dr. Lakshmi Kuchibhotla – 

Nutritionist for Family and Friends 

307 147 2808 2 1. India 

2. United States 

3. United 

Kingdom 

4. Malaysia 

5. Australia 

6. Saudi Arabia 

297 10 23 49 

Dr. Bharti 

1swacch bharat 

2.Afforestation 

3.logo on healthy nutrition 

35 19 203 35 India 35 35 - 3 - 

Dr.V.Uma, 

 

Climate change and livestock 

30 20 227 30 India 30  2 0 

Dr.G.Swapna, 

 

Anti-oxidants 

9 7 46 Direct India 9 - 3 - 

Dr. R. Neela Rani 

GENDER EQUALITY AND 

WOMEN EMPOWERNMENT  

71 52 1787 6 India -69 

Singapore-1 

United state -1 

65 6   
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POWER POINT PRESENTATION  

16-09-16 

CENTRE FOR ADVANCED FACULTY TRAINING –HOME SCIENCE 

Dr. K. UMA MAHESWARI 
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61 
 

 

 



62 
 

 

 

 



63 
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Digital India  

- Government initiatives with special reference to developmentcommunication 

B.Vijaya Lakshmi 

 

 

 

 

 



65 
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67 
 

 

 

 

 

 

 

 

 



68 
 

Development communication – An Indian perspective 

Dr. P. AMALA KUMARI 



69 
 



70 
 



71 
 



72 
 

 



73 
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17-09-16 

Hypothetical Concept of Development Communication 

Dr. A. Mary Swarnalatha 
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77 
 

 

 

 

 



78 
 

 

 

 

 



79 
 

 

 

 

 



80 
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Print journalism and New media  

R Ravi Kumar 

 

 

 



82 
 

 

 

 



83 
 

 

 

 



84 
 

 

 



85 
 

 



86 
 

 

National Health Mission – Strategies for Reach to Unreached 

Dr. V. Uma Devi 
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88 
 

 

 

 

 

 



89 
 

 

 

 

 

 

  



90 
 

20-09-16 

Telecom technologies in development communication 

M Ravishankar 

 

 

 



91 
 

 

 

 



92 
 

 

 

 



93 
 

 

 

 



94 
 

 

 

 

 

 

 



95 
 

“Strategies to achieve SDGs- FAO&WHO” 

Dr. M.Snehalatha 
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97 
 

 



98 
 

 



99 
 

 



100 
 

 



101 
 

Personalized Online Applications and Metrics 

Sri. S. Rahul Reddy 

 

 

 

 



102 
 

 

 



103 
 

 

 

 

 

 



104 
 

Community Radio 

Dr. Kanchan K. Malik 
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107 
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22-09-16 

Online radio for development communication- establishment,  
management and future. 

Sri.Chalapati Rao 
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110 
 

 

 



111 
 

 

 



112 
 

 

 



113 
 

 



114 
 

 

 

 

 



115 
 

 



116 
 

 

 

 

 



117 
 

 



118 
 

 

 

 



119 
 

 

 

 

 

 

 

 



120 
 

Key Performance Indicators of Web Portals 

David Raju 
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122 
 

New media for development communication: Measuring tools and techniques 

Vinith 



123 
 

 

 



124 
 

 

 

 

 

 

 



125 
 

24-09-16 

Information dissemination through mobile service- Experiences of IFFCO 

Kisan 

Ms. G. Sunitha Rani 

 

 



126 
 

 

 

 

 



127 
 

 

 



128 
 

Technical issues in SMS 

Sri. M. Satyanarayan Bhuti 

 

 

 

 

 



129 
 

 

 



130 
 

 

 



131 
 

 

 

 



132 
 

 

 

 

27-09-16 

Application of  new media for Nutrition Promotion 

Dr. SubbaRao 

 

 



133 
 

 

 

 

 

 

 

 



134 
 

 

 

 

 

 



135 
 

 

 

 

 



136 
 



137 
 

 

 



138 
 

 

 

 

 



139 
 

Basics of Teaching & Learning 

Dr. P. Ramesh 

 

 

 

 



140 
 

 



141 
 

 

 

Teaching and Learning Styles 

Dr. P. Ramesh 
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143 
 

 

 

 

 

 

 

 



144 
 

 

 

Communication Skills for Teachers 

Dr. S.SenthilVinayagam 

 



145 
 

 



146 
 

 



147 
 



148 
 

 
 

 

28.09.16 

INNOVATIVE TEACHING METHODS 

Dr. D.Thammi Raju 

 



149 
 

 

 

 



150 
 

 

 

 

 

 



151 
 

 

 

 

 

 



152 
 

 

 

 

 

 



153 
 

 

 

 

 

 



154 
 

 

New Media in promotion of Animal Husbandry Extension and Education 

Dr D Thammi Raju 
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156 
 

 



157 
 

 



158 
 

 

 

 



159 
 

 

 

 

 

 

 

 



160 
 

Social media and Computing metrics 

Mr. Bhikshapati 
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162 
 

 

 

 

 

 



163 
 

 

 

 

 

 

 



164 
 

 

 

 

 



165 
 

 

 

 



166 
 

 



167 
 

 



168 
 

 

29-09-16 

PARADIGM SHIFT IN AGRICULTURAL EXTENSION 

Dr. F. L. Sharma 



169 
 

 

 

 



170 
 

 

 



171 
 

 



172 
 

 

 

 

 



173 
 

 

 

 



174 
 

 

Bridging the Digital Divide: Inclusive Development through Knowledge 

Empowerment 

Nancy J Anabel 
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176 
 

 

 

 

 

 

 

 

 



177 
 

 

 

 

 

 

 

 



178 
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New Media Strategies for Sustainable Health Development 

Dr.Suresh Munuswamy 

 

 

 

 

 



180 
 

 

 

 



181 
 

 

 

 



182 
 

 
 

 

 

 

 

 

 



183 
 

 

New Media and Social Media 

Dr P J Sudhakar 
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w Media and Social Medi



185 
 



186 
 



187 
 

 

 

 

 

 

 

 

 

 

 



188 
 

 

30-09-16 

New Media -Digital Extension Approaches: M&E Tools 

Shaik N. Meera 

 

 

 

 



189 
 

 

 

 



190 
 

 

 

 



191 
 

 

 

 



192 
 

 

 

 



193 
 

j 

 

 

 

 

 

 

 

 

 

 

 

 



194 
 

01-10-16 

Writing digital media articles for online journals 

Bharat S. Sontakki 

 

 

 



195 
 

 

 

 

 

 

 



196 
 

 

 

 

 

 



197 
 

 

 

 

 

 



198 
 

 

 

 

 

 



199 
 

 

 

 

 

 

 

 



200 
 

 

 

ROI & ITS APPLICATIONS 

Dr.G.Nageswara Rao 

 

 



201 
 

 

 



202 
 

 

 



203 
 

 

 



204 
 

 

Streaming radio- demonstration 

 
Sri.Chalapati Rao 
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v  

 



206 
 

 

02-10-16 

Photographysupport in Visual Media 

N. HARISH KUMAR 
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208 
 

 



209 
 



210 
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